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FINDING THE SWEET SPOT

Dear Editors and Producers,

Chelsea Green is known for publishing unusual businesses books to guide and change the way Americans do 
business, in hopes to form a new, more natural economy.

With the collapse of our economy and the threat of recession, Dave Pollard writes why now is the BEST time to 
start your own business. In Finding the Sweet Spot he encourages anyone (from the jobless to the under-
employed)  to find sustainable, responsible, and joyful work. 

From new graduates to 9-5ers that hate their job, from baby boomers looking for a second carrier to anyone 
recently laid off. Dave Pollard inspires and offers a framework to get started finding the SWEET SPOT of self-
employment.  

Please let us know if we can help you coordinate an interview.

Best,
Taylor Haynes

Dave Pollard spent 
twenty-seven years 
with Ernst & Young 
LLP as practice leader 
and advisor to entre-
preneurs and then as 
chief knowledge 
officer and member 

of the firm's Strategy and Innovation 
Group. He recently became vice president 
of the Canadian Institute of Chartered 
Accountants (the counterpart of the US 
AICPA), with responsibility for research and 
professional guidance on sustainability, 
entrepreneurship, and governance. His 
popular environmental and business blog 
can be found at howtosavetheworld.ca. He 
lives with his family in Toronto, Canada.

Finding the Sweet Spot
The Natural Entrepreneur’s Guide to 
Responsible, Sustainable, Joyful Work
By Dave Pollard
Foreword by Dave Smith
$17.95 USD • PB • 6 x 9 • 240 pages
ISBN: 9781933392905

"Pollard gives an insightful overview of the entrepreneurial process, and the book itself 
stands testament to the success of the author's methods." 

Publishers Weekly


